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HOWTO? AI



Synerise Definition of AI

AI which can understand people faster, better and 
on a massive scale.



AI which can help businesses grow 
by understanding their customers better.

Synerise Definition of AI



1 Collect data from all channels in real-time

Apply AI to understand behaviors and their causes

Personalize every interaction beyond what's imaginable

Create a unique experience crafted 1-1 for the customer

Constantly learn & improve based on collected data
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Basic recipe for utilizing behavioral AI:

Synerise Definition of AI



HOWTO? Synerise AI

STEP 1: Set extremely ambitious goals.
(the business part)

1 Collect data from all possible sources in real-time

Support heterogeneous, schemaless, evolving data sources

Handle all possible use-cases across all business sectors

Scale it out to billions of people, trillions of interactions

Make business execution possible in milliseconds
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HOWTO?  Synerise AI

STEP 2: Generalize the problem well.
(the science part)



HOWTO?  Synerise AI

STEP 2: Generalize the problem well.
(the science part)



HOWTO?  Synerise AI

STEP 3: Solve the generalized problem.
(the engineering part)

Synerise DB Storage

4x faster than state of the art in-memory 

stores

Synerise AI
Utilizing any & all data for every 

single use-case.

Synerise APP Framework

Build any fintech/martech/big data 

app in 24h via APIs.

Data Models Execution



Why all the hassle, why not use…?

An existing database / data lake?

Some classic ML methods like random forest?

A dedicated method for every problem?

A classic approach for every business sector?

Ready available, published  algorithms?



Why all the hassle, why not use…?

We must be ready today for what’s coming tomorrow 

1 Collect data from all possible sources in real-time

Support heterogeneous, schemaless, evolving data sources

Handle all possible use-cases across all business sectors

Scale it out to billions of people, trillions of interactions

Make business execution possible in milliseconds
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Get ready for a(i) ride



Define banking of the near future

Looking West



Define banking of the near future

Looking East



Define banking of the near future
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Define banking of the near future

Offer a quick 1-1 personalized loan 
based on all of the above information:

• pick the communication channel

• pick the wording & artwork

• pick the timing

• pick the price

• pick the repayment schedule

• prevent fraud

• maximize long term revenue ;-)



AI solutons for Financial 
Institutions
from your neighbourhood



Digital Banking – business areas addressed by Synerise AI 
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Drive revenue Growth

o Increasing sales through the use of customer propensity modeling

o Shortening sales cycles, using segmentation based on AI

o Guided selling – optimizing the decision path of a specific customer 

segment

o AI Data driven attribution – campaign cost optimisation

Credit risk management

o Limiting risk through AI Antifraud

o Real-time credit scoring – AI driven 

o Prediction of proneness to pay loan liabilities

Optimizing sales and marketing 

process in B2C & B2B

o ‘Next best offer’ for a particular customer

o Personalization of omnichannel communication 

– tips for financial advisors 

o Dynamic personalization of content on the website, 

mobile applications, ATMs etc.

o Shortening the average resolution time of cases

o Automation of repeatable business processes (customer 

onboarding) 

o Omnichannel customer experience - NPS

Improving operational processes



Synerise business evaluation matrix

Potential
benefits
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‘Next best offer’ for a particular customer1

Personalization of omnichannel communication2

Dynamic personalization of content on the 

website, mobile applications, ATMs etc.
3

Increasing sales trough propensity modelling4

Shortening sale cycle via AI segmentation5

AI data driven attribution modelling – cost 

campaign optimisation
6

Guided selling7

Shortening average resolution time in CC8

Automation of repeatable business processes9

Omnichannel CX improvement - NPS 10

Limiting risk – AI antifraud11

Real time credit scoring - AI driven12

3



Goal:

Product up-sell using contextual message in the mobile application.

Assumption:

We can increase the number of credit card applications through 
appropriate customer identification and by delivering the right 
message to the right customer segment. We can also direct 
communications based on whether the customer uses iOS or 
Android.

Solution:
Personalized in-app messages and banners based on AI segmentation 
in the mobile application with the possibility of A/B tests, push 
notifications and deep linking to specific mobile form in banking app. 

Solution: AI targeted in-app campaign

Case study - targeted in-app personalization

+51% Increase of new credit cards
inquries

+320% Increase in conversion rate

Outcome:



o Enriching risk/credit scoring models

o Enriching existing segmentation mechanisms – we 

can add lacking and unstructured data to current
prediction models

o Improving existing personalization mechanisms – we 

can implement our AI guided selling in all digital

channels (web, mobile, call center, ATM’s etc.) 

AI segmentation – Enriching and improving existing segmentation
and personalisation engines

+2.5x – 20x Increase in cross-sell and up-sell accuracy and efficiency in 
B2C and B2B (depending on the financial product)



AI segmentation – product and campaign propensity

o Product propensity modeling for current and prospective
customers – you can recommend the next best product for a 
particular customer and shorten the sales cycle

o Customer-Campaign propensity scoring – you can choose the
next best offer for a particular customer

o Microservice (fintech-like) – product engine enrichment for 
selecting customers who are willing to take loan on higher APR 
rate and short term

+1.5x – 12x Improvement in prospect lead scoring and product
matching (depending on financial product)



Simplicity of AI solutions in Financial Industry

o Creating AI Segmentation

o Building behavioral profiles

o Applying extreme personalization

o Identifying best sources for 
acquisition of new customers

Acquiring new customers

o Sending the right message to the right 
customer at the right time

o Detecting anomalies earlier

o Providing an integrated 360° customer 
view in real time 

Keeping acquired Customers

o Innovative use of our mobile SDK 

o Personalized webpage, search engine 
NLP,  Heat Maps

o Campaign propensity

o Clients affinity mapping   

Increasing customer engagement 

o Integration CRM data with call center

o Marketing campaign savings thanks to 
data driven attribution modeling

o Customer journey flow analysis

Bringing cost savings instantly
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